
Kevin Chesters
Ogilvy London
Time To Change – Be In Your 
Mates Corner. Getting men to 
open up about mental health.

Ela Twardowska, Maciej Twardowski
Ogilvy Warsaw
Bialowieza Forest –To The Last Tree 
Standing. How Gaming can preserve 
the last primeval forest in Europe.

Get your ticket!

October 11, Billrothhaus Wien 

www.strategy-slam.com/tickets

Paul Landauer
Luna TBWA Belgrade
McDonald´s – We Believe In 
Youth. Employer Branding as a 
strong statement for the brand.

Simon Rehsche, Heimat Zürich 
Bank Cler – Time To Talk About 
Money. Breaking conventions in the 
fi nancial industries.

CREATIVES 

POINT OUT IDEAS.

STRATEGISTS

HAVE A POINT.

Davor Bruketa
Bruketa&Zinic&Grey Zagreb
Croatia Insurance – The Tunnel. 
Turning an intangible fi nancial 
service into an emotional experience.

Dr. Rosa Kriesche
Serviceplan München
Beck´s – Legendary. A global 
beer brand puts millennials in 
the pole position.

Chris Toumazis
Ogilvy London
NCS – Change Your Summer. 
How qualitative research can 
lead to insightful communication.
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